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U ®UPMEHHbIU CTUJb
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COSAAHVE BPEHAA
OT NOUCKA 10
«BbIXOAA B CBET»

Mbl BEPUM B KOMIMJIEKCHbIW noagxona

B PASPABOTKE BPEHOA: OT UCCNIEAOBAHUA
PbiIHKA U KOHKYPEHTOB, 40 NOUCKA
UCO30AHUA UOEONTIONTMU U CTPATETMA
NMPOABUXXEHUA.

BPEHA - HE HABOP NIPPAOUYYECKUX
SJIEMEHTOB, BPEH/A - 39TO NAESA,
CNMOCOBHASA BOOAYLUENATD!

HALUA LIEJ/Ib — HE NMPOCTO CO30AHMUE CWUNbHbIW BPEHOUHI - 3TO KOraA BAC
®UPMEHHOIO BJIOKA, AMOEHTUKU U Y3HAIOT: NO LUBETAM, ®PA3E WA
HOCUTEJNEWN, A CO3OAHMUE LIEJIbHOIO rPAOUYECKMM PELUEHUAM. CUJTbHbIN
OBPA3A UCUCTEMDI OBLLLEHWUA BPEHOA BPEHOUHI - KOTrOA C BAMMU JIETKO

C AYOUTOPUEW. CUCTEMDI, 'QE JIKOBOE UYOOBHO. Mbl CO3OAEM CUJIbHbIE BPEHAbI
COMNPUKOCHOBEHME AYAUTOPUMA Y)XE BOJIEE 15 JIET UB HALLEM NOPT®OJINO
C BPEHOOM BYLET NPOCTLIM, BOJIEE 400 NMPOEKTOB.

NMOHATHbLIM U NMPUATHDLIM.



YToO
MOXKET
bPEH/A:

KOMMJIEKCHbIW BPEHOUHI CNOCOBEH
HA MHOIOE! HO KAK U B JTIOBOM
HAYUHAHWUU BAXKHO NPABUJIbHO
ONMPEOENIUTD LIEJIN.

x

HOBOE
VS

Y BACECTb UAEA YHUKAJIbBHOIO
NMPOAVKTAUNU YCITYTU UBAM
HEOBXOAMUMO NPABUJIbHO BbIBECTU
ErO HA PbIHOK.

BbIXO4
HA PbIHOK

BAXHO, Y“TOBbI BAC SAMETWU/IN,
ATNABHOE, MOHANIM! NOAINOTOBKA
MIAT®OPMblI BPEHOAMEIO
no3aMLLIMOHUPOBAHME.

O

OT/INMATDCH
OT NMNOXOXXUX

HA PbIHKE ECTb HECKOJIbKO
CXOXKXUXTNPOAVKTOB MECTD
HEOBXOOAUMOCTD BbirOaHO
AUNCTAHLUMUPOBATBCH OT HUX.

RE:
BPEHAWHI

U3MEHEHME CTATYCA BPEHOA

B OKPYXXEHUU KOHKYPUPYIOLLUX
TOBAPOB A4 BOJIEE TOYHOIO
NONAAAHUA B LI/A WU NOBLILLEHUA
CTATYCHOCTUTNPOAYKTA.



KAK
COSAAETCHSH
bPEHA

CO30AHME BPEHOA, 3TO KOMMNEKCHbIN
NO3TAMHbIU NPOLIECC. KOJIMMECTBO LUAIOB
HAMPAMYIO 3ABUT OT 3A0AY KJIMEHTA U
CAMOIonPoAYKTA. UHOIraA NOCTATOYHO
NMEPEOCMDLICJINTb U AOPABOTATDb
CYLUECTBYIOLWWUWA BPEH, A UHOTOA NYMLLE
HAYATb C YUCTOr O JIUCTA.

&  §

01. 02.

NEPBOE - KOMIJIEKCHbIX AHAJIU3 ONMUCAHMUE UOEWN, 3BYYAHUSA
NPOAVKTA, PbIHKA, LIEJIEBOU BPEHOA, NMPEANOJIATAEMbIX
AYOAUTOPUM U KOHKYPEHTHOMU XAPAKTEPUCTUK U OXKUOAHUMN
CPEODI. LEENEBOU AYOUTOPUMN.

x

03.

HEVMMWHI

NMOUCK YHUKAJIbHOIO UMEHM,
PACKPbIBAKOLWEINO OCHOBHYIO
UOEK BPEHOA U ®OPMUPYIOLLMUE
YCTOMYUBBIE ACCOLIMALINU
CnNPOAYKTOM.

04.

AN3AVH

CO3O0AHME BU3YAJIBHOIO PAOA

N OTIIMMUTENIbHBIX MPU3HAKOB,
BblAENAOWUX NPOAYKT HA ®OHE
KOHKYPEHTOB: IOroTun,
®UPMEHHbIW CTU/Tb UEIF0O HOCUTENU



HHHHHHHHHH

HAI.IJ NMPOAYKT BCEraA
OCHOBAH HA AETAJIbHOM
AHAJINSE PbIHKA, USY“ EHUN
JNIYHUINX MVIPOBbIX KEUCOB
N TPEHAOB, A TAKXE -
NMOTPEBHOCTEN LI,EIIEBOI/I
AYANTOPUMN. . renno

-HACTOSILLLEEMY CUJ1bHbIW, SMOLIMOHAJTbHbIWA BPEH/!



HAM QOBEPSAIOT

BOJIEE 100 KJINEHTOB,
CPEAWN HAX TOIM-20 ’
AEBEJIONEPCKNX KOMIMAHUWA
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AHAJNIU3. NOroTUN. ®UPMEHHbIN BJIOK.














































































































































































































































































































































































































































































